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ABSTRACT

The integration of User-Centered Design (UCD) and Mixed Methods Research (MMR) has gained significant attention for

fostering inclusive user experiences. This interdisciplinary approach combines the strengths of both methodologies to

ensure that the design and evaluation of systems cater to diverse user needs and contexts. UCD emphasizes understanding

the users' perspectives, behaviors, and requirements throughout the design process, while MMR utilizes both qualitative

and quantitative research techniques to generate comprehensive insights. By merging these methodologies, designers can

identify nuanced user requirements and validate design solutions across various demographic groups.

This paper explores how combining UCD and MMR can enhance inclusivity in user experience (UX) design.

Through the integration of user feedback, ethnographic studies, usability testing, surveys, and analytics, this approach

provides a holistic understanding of users' behaviors and attitudes. The convergence of these methods enables a deeper

exploration of diverse user experiences, highlighting areas often overlooked in traditional design processes.

The combination of UCD’s focus on empathy and MMR’s data-driven insights allows for the creation of more

accessible, usable, and equitable products and services. This paper discusses the practical implications, challenges, and

benefits of adopting this integrated approach, particularly in contexts where inclusivity and diversity are central to user

experience design. By leveraging the strengths of both UCD and MMR, designers can develop solutions that meet the

needs of a broader user base, ensuring that all individuals, regardless of background or ability, can engage with digital

products effectively and meaningfully.
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